
 
 
 
 
 

 
 
 
 
Dear Coles’ Juniors, Seniors and Graduate Students: 
 
We are pleased to announce that the Coles College of Business at Kennesaw State University 
is partnering with BusinessWeek to bring you the award winning editorial coverage of 
BusinessWeek magazine plus a wealth of other BusinessWeek resources to enhance and help 
your business studies.   As you progress in your studies and proactively stay up to date on 
relevant business issues, you will increasingly discover opportunities to apply the knowledge 
learned from your course work to real, ongoing cases that you will read about in BusinessWeek 
magazine.   I urge you to spend some time reading the magazine each week.   What’s more, 
this letter contains information that will help you get the most out of your BusinessWeek 
subscription and the resources that come with it; so please keep it and read it carefully. 
 
Soon you will receive the first copy of your weekly subscription to BusinessWeek magazine in 
the mail.   Once you receive your first issue, be sure to visit and bookmark 
www.businessweek.com, which is the gateway to access all of the BusinessWeek resources 
listed below. 
 
The following diagram is an example of the BusinessWeek mailing label. 

 
Visit www.businessweek.com/service.htm  to activate your BusinessWeek Online’s premium 
content account.   You will need to use your subscriber account number to register to the 
site.   This is a 10 digit number located on the second line of your magazine mailing label, 
immediately after # CDS or BKW (as highlighted in the sample label above).  
This premium content includes: 
  

• Searchable Archives – Excellent for case study research and job interview 
preparation!  Research a topic, company, or business manager in preparation for a job 
interview, case study, class discussion, project, exam, and/or thesis.  Leverage the 
extensive database of articles from BusinessWeek magazine and BusinessWeek Online 
dating back to 1991. 

• Newsletters – Stay on top of business news, the markets, and the latest trends in 
technology, careers, small business, and business education by signing up for any of the 
six powerful electronic newsletters available to you. 

 
 
 
 

http://www.businessweek.com/
http://www.businessweek.com/service.htm


 
 
 
 
 
• Top News Channel: www.businessweek.com/bwdaily/index.htm - Gain perspective 

from BusinessWeek Online's analysis of the latest business news. 
• Small Biz: http://businessweek.com/smallbiz/index.html - News and advice for 

entrepreneurs. 
• Global Business Channel: www.businessweek.com/globalbiz/index.html - Get quick, 

incisive reports on the most recent developments in the worldwide business 
environment.  Including the European and Asian editions of BusinessWeek. 

• Careers Channel: www.businessweek.com/careers/index.html - Employ the online tools 
to research companies, compare cost of living and salaries, and identify hiring trends in 
preparation for your job search. 

• Investing Channel: www.businessweek.com/investing/index.html - Track and analyze 
the market movers with continuous updates and tools from Standard & Poors. 

• And much more. 
 
 
For questions or further assistance concerning your subscription, please contact BusinessWeek 
Customer Service at:  1-800-635-1200   or visit them online at:  
http://www.businessweek.com/service.htm.   
 
 
 
 
Best Regards, 
 
 
Timothy S. Mescon     Harry Lasher          Jane Campbell             Larry Bell 
 
             Dean        Director of Graduate         Associate Dean     Managing Director 
         Business Programs        Undergrad. Programs       Exec. Programs 
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